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OUR GOAL

lncrease revenue.
Increase customer satisfaction.
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OLD WAY
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Manager Time What can be
Call Made Stored manually listens  ¢onsuming, automated
to coach on drains energy, with Al?
sales skills painful.

and find ways
to improve pitch.
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PROCESS AUTOMATIZATION

Al Automatically ‘Al Provides Save timeand  Increase the speed
analysis callsin  eedback of focus on direct of sales process
minutes. key metrics  coaching, strategy. by using Pitch
that drive sales Patterns.

skills and strategy.
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PROCESS 0
4 STEPS Step

Onboard yourself, add
team. Record Voice ID’s.
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Emotional profiling of best sales-people
for hiring
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Emotional profiling of best sales-people

for hiring
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PROCESS
4 STEPS
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Step 1

Call. Create
conversations.
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SEE CONVERSATIONS

Markers

W Ppositive v lIssues

: Content Emotions

o Negative tone of voice

Markers Meta analysis

See issues automatically marked. See which emotional moments

Save time by knowing where to focus happened at what exact time
moments.

attention first.
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PROCESS 2
4 STEPS Step
ldentify problems and

opportunities for better
pitch strategy.
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Instead of listening 1000 calls we
automatically select top 10 which you should review

No calls

Yes calls

Y

A utomaticallylidentified

basedlon]languagezagnostic

* Each data point is a single call



Pitch Patterns Helper Worktable Report
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PROCESS 3
4 STEPS Step
Review individuals

calls, do tactical
coaching.
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Report Conversations Conversations ‘9 L Q -

Chat

X

( Back to conversation list

: Conversation name, client goes here
Ariels Tabaks 0 .

Last conversation name goes here

U ra N ce g ro U p Evalds Urtans g s

LRSE COtvaiEatiov . Dems e e, Sunt in culpa qui officia deserunt mollit anim
id est laborum.

Today

Marta Holms Q
3 Last conversation name goes here Evalds Urtans
5m 65 02 07 2021 Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod Excepteur sint occaecat cupidatat non
o o ey . : o R i
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim Andris Egle ] proident.
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex e ... Last conversation name goes here

Ariel Tabaks

Lorem ipsum dolor sit amet, consectetur
Teodors Lapsa oL ) .
' adipiscing elit, sed do eiusmod tempor
Last conversation name goes here L
Incididunt ut labore et

Open chat .
Una Runka 14 February
Your request has been sent! Last conversation name goes here

Evalds Urtans
Janis Ozols Ut enim ad minim veniam, quis nostrud

Last conversation hame goes here exercitation ullamco laboris nisi ut aliquip ex

ea commodo consequat?

Talking ratio Max monologue length Anna Bérzina

Last conversation nhame goes here

Rebeka Vitola

Me Partner , .
Last conversation name goes here
A46% 94 % 2:95
(0 (0 0
Alina Friberga
Goal 51%

Goal: 3:00

Last conversation name goes here

Linda Vilks

Last conversation name goes here

Laura Oga
) o , y Message...
Last conversation name goes here
Doing well Doing well Client emotion change
-l : o o Send
oa e . oy . ’ Teovils Krustins
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PROCESS 4
4 STEPS Step

@ Lead the process. Then

= | see money lag behind.

O
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Help

Window

Tab

Profiles

History  Bookmarks
+
Report Da

File Edit View
X

@ Chrome

f:! Report | Pitch Patterns
@ app.pitchpatterns.com/report

C
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Filter by:

SEE TEAM’S
PERFORMANCE

pOSITIVITY

v Last 7 days

AVERAGE

AVERAGE LONGEST
MONOLOG

MONOLOGUE

Comparing
00:06

Detailed
00:15

00:06

CONVERSATION
COUNT
37% 00:17
00:07

152
33% 00:21
42% 00:18 00:06
00:05

583 241
7.94 140
00:13

497 188
210 95 772 32
0.0 0

145wpm | 91%

821
671 255 7.36
5.43 119

25%
00:00 00:00

0%

MacBook

Indicators
Track conversational metrics set
against your desired goals.

Metrics

Check different type of key

Performance
conversational metrics to find

out what drives sales.

Check the performance of the whole

sales team at one glance.
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SEE KPP

Sales Closed

32

Goal: 40

Quick

visibility

Follow your important KPIS in real
time. Check all campaign statuses in

easy to use dashboard for team
leader.

Talking %

45%

Goal: 39%

Set
Goals

An easy way to make sure each
metric is relevant in achieving goals.

@ Chrome

File  Edit

View History Bookmarks Profiles Tab

Window

= T O Q 8 O We

Avg. Talk Time

8:21

Goal: 5:00

Find
Problen

Uncover problems
faster.

Pitch Patterns
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& C @& app.pitchpatterns.com/dashboard
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v Last 7 days

KPIs

Conversation count No

2780 1117

Conversational Skills

h ¥ o % * =P
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Report Dashboard Conversations /‘ A Q | 4

Filter by: O Proje

< See Detailed

SPH Yes Yes %

6.8 596 34.7%

Goal: 5 Goal: 41.6%

<$ee Detailed




Cost

25 EUR / monthly
per agent

Replaces and enhances manual listening and
coaching process that costs on average
20 EUR per hour




43% improvement in closed sales
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Our Technology

Multiple layers of Al models

Voice diaritization
Audio denoising

Emotion detection
from video

Languaée agnostic |
- Tempo estimation

Interest level detection f

St
ot
(O

detectlon

Emotlon detéctlon

from audio

More models in the future
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SCIENCE

Positive emotions

play a core role In trust
building, decision
making.
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PATTERNS OF
EMOTIONAL
DYNAMICS.

One of the key problems to
determining which emotion is
expressed during a conversation is
the subjectiveness of how people
read emotions. We overcome this by
using a simple Positive Activation -
Negative Activation (PANA) model
that focuses on actionable metrics
such as energy (strong or weak) and
how the emotional expression feels
(positive or negative).
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Tension Connection

Negative emotions like dominance
can create lack of trust.
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Upbeat emotions and humor
promotes trust and decision making.:
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